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Career Summary: 

· Working as an Asst. Brand Manager at Aman Cement (Aman Group) & have 09 years' experience in Marketing, branding, Strategic Business Planning, Positioning, and development area. 
· A Growth-centric business leader, with a variable record of successful business development through rich capability in the distribution setup & experience in managing complex businesses by developing relationships & executing strategic business development plans & achieving the final target. 

· A result-oriented Sales professional, driven by the desire to excel in business by utilizing new concepts, along with expertise in business planning, positioning & channel development 

· Established a record of accomplishment in managing diversified teams & products by building rapport with stakeholders with interpersonal skills, which increase revenues, market share & profitability.

· Passionate about directing a new strategy, digital marketing, demand forecasting, business analysis, critical situation handling, and product penetration strategy in a competitive environment.

Career Objective: To work as a Brand Professional and add value to organizational excellence.
Key Proficiencies: 

· Strategic Sales Management
· Branch Management
· Trade & Promotional work
· Critical thinking & Creativity

· Situational Leadership

· Business Analysis 

· Distribution Network Design
· Emotional Intelligence

· People Management

· Marketing & product line development

Job Experience:

AmanCem
Aman Group
Asst. Brand Manager                                                                                                            June’23 to till now                                                                                                                                   
· Develops and executes successful consumer and trade marketing programs, encompassing brand strategic planning, market positioning, pricing, promotion, and advertising. Contributes to the annual brand planning process, actively shaping the strategic direction of the brand.

· Sets and manages the brand planning calendar, ensuring the coordination of cross-functional activities, adherence to timelines, and timely completion of all deliverables.

· Leads the development of year-round brand engagement strategies through partnerships, social media, fan conventions, and other marketing channels.

· Utilizes category and consumer insights to identify growth opportunities and drive innovation in both product development and marketing initiatives.

· Collaborates closely with the sales team to develop specific strategies tailored for clients.

· Represents the company at various trade shows and conventions, providing necessary support.

· Plans and executes events and promotions within fan communities, fostering meaningful connections.

· Provides comprehensive reporting for the measurement of marketing activities.

· Offers strategic recommendations based on the analysis of ongoing trade and consumer promotion programs.

Portfolio: 

· Managed and supervised a comprehensive nationwide Shop Sign Activation campaign for AmanCem. Oversaw all aspects of the campaign launch, handling planning and coordination of related activities.
· Responsible for planning and executing digital campaigns for AmanCem, ensuring effective strategy implementation and seamless execution.
· Overseeing the execution of AmanCem's billboard campaign, ensuring effective management and successful implementation.
· Formulated a new set of strategies for "AmanCem," repositioning the brand through diverse executions in ATL, BTL, and trade marketing.
· Supervising and tracking the daily activities of the sales team to ensure optimal performance.
· Monitoring and evaluating the effectiveness of the trade promotion program, with a focus on recognizing and rewarding achievers through the distribution of gifts.
· Organizing over 100 programs, including Engineers Meet, Mason Meet, Home Owner Meet events, and more.

Lalmai Group. (FMCG)
Asst. Brand Manager                                                                                                                                          May’16 to till now
Brand Executive                                                                                                                                                       Apr’14 to Apr’16                                                
· Plans, implements, and executes successful consumer and trade marketing programs (including brand strategic planning, market positioning, pricing, promotion, and advertising).

· Contributes to the annual brand planning process.

· Sets brand planning calendar, coordinates cross-functional activities and planning processes, manages timelines and ensures timely completion of all deliverables.

· Leads the development of strategies and objectives for building and executing year-round brand engagement through partnerships, social media, fan conventions, and other marketing vehicles.

· Utilizes category and consumer insights to identify growth opportunities and drive innovation in product development as well as marketing initiatives.

· Collaborates with sales team for specific strategies for clients.

· Represents the company and provides support as needed at various trade shows and conventions.

· Plans and executes events and promotions within fan communities.

· Provides reporting to allow proper measurement of marketing activities and strategic recommendations based on analysis of ongoing trade and consumer promotion programs.
Portfolio: 

· Planning & supervising a 360 Degree campaign for “ARKU Shahi masala”. Completed all the processes of launching this campaign. Planning & managing a cooking show named “ARKU Banglar Swade” on RTV for ARKU Spice Powder.

· Planning & executing a recipe-sharing program on ABC radio.

· Supervising a radio program for Wiitos brand for 1 year. Name of that is Wiitos Prem Rog.

· Supervising a billboard campaign of Arku Shahi Recipe Mix during Ramadan.

· Supervising a billboard campaign for Wiitos Brand DuringSeptember 2015 to December 2015.

· Repositioned the brands – “Wiitos” and “Kool C” formulating a new set of strategies backed by different ATL, BTL and trade marketing executions. 

· Supervised the development of different collaterals of the brands – “Feel O” and “Easilife” and “Arku Hot Chanachur” for the upcoming launching. 

· Launched different Brand like Easilife, Feel-O, Tiger Krunch, Moroco, Kruncho etc. 

· Supervising the product line extension of the Brands – “Wiitos”, “Easilife” and “Kool C”. Extended the product line of “Arku Noodles”. Launched a new SKU of “Arku Fried Peas”.

Academic Qualification:
· MBA in Finance from Southeast University with CGPA 3.48 out of 4 in 2014. 
· BBA in Marketing from Southeast University with CGPA 3.54 out of 4 in 2012. 
Professional Qualification:
· Post-graduation in Marketing from Bangladesh Institute of Management (BIM) in 2018.  

Internship Experience:
Square Pharmaceuticals Ltd.
Intern (Product Management).                                                                                    From Oct’13 to Jan’14                                                                                                                                                                        
· Conduct competitive analyses to identify potential areas of opportunity.
· Maintain business models to refine financial projections based on real-world data.
· Support the definition of product roadmaps and success metrics to manage stakeholder expectations.
Workshop/Training:

· Scout training Course of Bangladesh. Under Bangladesh scout, Gazipur.

· A Convention of the Youth and Business Community of South Asia(LEAD 2012), Arranged By SAARC in Bangobondhu Convention center, Dhaka, Bangladesh.

· Workshop on Personality Development, by Emami, in Southeast Auditorium, Banani, BD. 
· Seminar on Entrepreneur, Women Entrepreneur, Mediapreneur, Technopreneur. Arranged by the Marketing Club of Southeast University, in the seminar hall of SEU, Banani Dhaka-1213.
Awards & Appreciation: (Academic)
· Recipient of Prothom-Alo & Anchor's Mother’s Day story writing competition.
· Received award from Nido Milk creative idea competition.
· Participator of Akhoni.com Digital Mind – 2012 Inter-university Digital Marketing competition.

Membership:

· Member of Marketing Club, Southeast University.

· Member of NBC (Social Club) 

· Volunteer Blood Donner.

Computer Skill: Sound in Adobe Illustrator, Adobe Photoshop, Adobe Premier, Microsoft word, excel & PowerPoint presentation
Language: Fluent in Bangla and English.                                                                               Date of Birth: October 21, 1990
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Md. Fantahil Alim                                                                                   


Address:    Naljani, Bosir Shorok, Chandona Chourasta,


     Joydevpur, Gazipur – 1702, Bangladesh  


Mobile:      (+88) 01850011308 (WhatsApp)


E-mail:        � HYPERLINK "mailto:tamim43@gmail.com" �tamim43@gmail.com� 












