KENNETH M. VIOLA

PROFILE

Helping 6-7 Figure E-commerce brands
scale through Facebook & Instagram
Advertising

CONTACT

Skype: shane_viola2001

Whatsapp: +639 151164755

kenneth.digitalmedia@gmail.com

MEDIA BUYER | MARKETING
ANALYST FOR E-COMMERCE

SKILLS

e Shopify e Google Data Studio e Budget Allocation
e WordPress e Facebook Shop e A/B Testing

e Business Manager ¢ Instagram Shop e Campaign Scaling
e Ad Copywriting e Pixel Installation & Troubleshooting

e Google Analytics e CAPI Setup

e Google Sheets e AEM Setup

WORK EXPERIENCE

FREEEUP, MEDIA BUYER CONTRACTOR
MAY 2018 - PRESENT

e Setup Google Analytics for Post I0S 14 update for better
tracking

e Setup Pixel for E-commerce websites i.e Shopify

e Market Research for Custom Audiences needed for Ad
Campaigns

e A/B Split Testing of Copy, Creative, and Audiences

e Able to maintain a healthy ROAS post-10S 14 update and
managed BFCM Campaigns with great results

R.NICHOLS, MEDIA BUYER
JULY 2020 - JANUARY 2021

e Responsible for transitioning R.Nichols from a Local Business
into an E-commerce company

e Managed Ad Budget of $15000/month

e Average ROAS of 3.14x

METALBIRD, JUNIOR MEDIA BUYER
OCTOBER 2020 - DECEMBER 2020

e Responsible for launching campaigns in multiple regions (CA, US,
UK, and NZ)

e Also managed their Pinterest Ads

e Average ROAS 5x-6x

e Responsible for Monthly Budget Allocation of over $100K
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All channels ~

TOTAL SALES

$#245,481.10

TOTAL SALES OVER TIME

This month «

This month

285 arders

Ka Xawvi Digital

All channels - Jul 5-Sep 23 «

TOTAL SALES Jul 5-5ep 23

#1,154,683.85

1,368 arders

TOTAL SALES OVER TIME
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TOTAL SALES BREAKDOWN This month TOTAL SALES BREAKDOWN Jul 5-5ep 23
Orders #247,783.10 Orders #1,164,516.85
Returns -£#2,302.00 Returns -#9,833.00
Total sales £245.481.10 Total sales #1.154,683.85
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